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PRACTICAL
Answer ONE of the questions below. 
Write YOUR NAME clearly on each part of the work you submit including any 3D

work.
TIME ALLOCATION: 16hrs
50 marks
Question A









(50)
The following statement was recently issued by the chairman of Woolworths, South Africa: 
“ Woolworths has, for many years, played a significant role in providing quality clothing and other

goods to the buying public at affordable prices. Our vision for the future is to improve our image in 
this regard by becoming more accessible to the younger generation through a more vibrant and 
exciting brand image that will place us firmly into the 21stC”.
Design Brief
Create a design for the following aspects of the Woolworths brand so that the chairman’s vision can be

realized: 


a) the new Woolworths corporate logo 

b) a white paper carry bag which must include the new logo.
Specifications

i) Final logo design must be presented on A3 size paper – you decide on the size of the actual logo design. You may choose to use colour/s or not.
ii) The completed 3D design carry bag prototype must be actual size.
Suggested initial work strategy

Underline the important/key words in the statement above and then investigate what it will take to ensure that you meet those key criteria by engaging in some word play.

Your exam workbook should include:

a. all preliminary idea and development sketches

b. a clear, well finished drawing showing your final Logo design on A3 paper
c. Explanations for why you made particular design choices.
Question B










(50)
Design Brief
Your client has a new range of skin products called “chorb”, aimed at a 13-15 year old mid-income market.  They have asked you to design two items:  a logo and a counter top stand that will raise the awareness of the product.

Specifications
Brand image

A clear logo, which can be either monochrome or in colour

A slogan or pay-off line in a clear, sans serif font

A choice of a maximum of three brand hues (colours), shades and tones of those hues allowed.

A choice of three type faces to be used on all promotional material 

Stand

Must have a smaller foot-print than 200x400mm

Must have a maximum height of 400mm

Must be free standing

Must encourage buyers of other products to engage with the brand

Must be made of folded and cut card

Must be able to be stored flat (disassembled)

Must be easy to assemble without any glue, tape or staples

Must fit in with the brand image requirements

Three identical stands are required, one assembled, and two disassembled.

You will have to assemble one at the end of the day under scrutiny.
Your exam workbook should include:

d. all preliminary idea and development sketches

e. samples of colours and materials you would consider using

f. a set of clear drawings showing assembly instructions 
g. Explanations for why you made particular design choices 

